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HOW TO BECOME A 
SUCCESSFUL WEDDING 
PLANNER
Have you ever seen an actor or actress play a wedding planner on TV or in a 
movie? Did their job seem like a fairytale, full of happy people, good food, and 
beautiful surroundings? It might not be quite the same in reality as it is on TV, but 
professional wedding planning really is an exciting and rewarding career. 

THE WORLD OF PROFESSIONAL WEDDING 
PLANNING
Wedding planning is fast paced and detailed. The pressure to organize such an 
important day can be a lot to handle, and not everyone is up to the challenge. If 
you’re truly passionate about what you do, however, the work you put into each 
wedding will pay off! How do you know if wedding planning is the right choice for 
you?

• Do you enjoy working with people? 

• Are you willing to work hard to help others feel great? 

• Are you dedicated to the things you like doing?

• Are you creative?

• Do you like being a leader? 

If you answered yes to each of these questions, you’re on the right track so far! 

http://www.qceventplanning.com?utm_source=ebook&utm_medium=event&utm_campaign=becoming+a+wedding+planner
www.facebook.com/qceventplanning?utm_source=ebook&utm_medium=event&utm_campaign=becoming+a+wedding+planner
http://twitter.com/qceventschool?utm_source=ebook&utm_medium=event&utm_campaign=becoming+a+wedding+planner


HOW TO BECOME A SUCCESSFUL WEDDING PLANNERQC  EVENT SCHOOL 2

WHO ARE WEDDING PLANNERS?
Wedding planners are passionate people with an eye for style and a keen sense 
of organization.  How many of the following characteristics do you see in yourself? 
If you have these traits, you might do very well as a professional wedding planner.

GOOD COMMUNICATORS

Wedding planners speak clearly with 
people to get their message across 
without confusion. When you’re 
coordinating so many things at once, 
it’s important to make sure everyone 
understands the details at the end of 
each conversation. 

PATIENT

Any job that involves working with 
people and organizing small details 
takes patience. As a wedding planner, 
you could be speaking with vendors 
about food, flowers, and music and 
calming stressed out brides, all in the 
space of an hour! Having patience 
with yourself and the people around 
you is very important to keep things 
running smoothly.

APPROACHABLE

Your clients should feel comfortable 
coming to you with questions or issues 
throughout the planning process. 
Being professional is important, but 
you should still be friendly to the 
people you’re working with. Try to 
stay approachable even when you’re 
feeling stressed. 

FLEXIBLE AND ADAPTABLE

Good wedding planners cope well 
when their plans change. Adjustments 
can be frustrating, but if you’re flexible 
and prepared with back up plans you’ll 
be ready to adapt when necessary. 
Wedding planners also need to be 
flexible with their schedules so they 
can meet with their clients regularly 
around the clients’ work day.
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ORGANIZED

Organization is the name of the game 
when you’re a wedding planner. Your 
ability to sort details, keep track of 
information, and coordinate people 
will be the foundation of your planning 
process. 

TIME EFFICIENT

Once the date of the wedding is set, 
you and your clients are working on a 
pretty firm timeline! You should never 
rush through planning, but you’ll need 
to be sensitive to how much time is 
left before the big day. Where will each 
task you have left fit in between now 
and then? Wedding planners who are 
time efficient experience less stress in 
the last few weeks leading up to the 
wedding. 

HARD WORKING

Being dedicated is absolutely essential 
in the world of wedding planning. Some 
weddings take a year to plan, and you’ll 
need to stay invested the entire time. 
Remember, you’re planning one of the 
most important days of your clients’ 
lives! Wedding planning is rewarding, 
but it’s also hard work.

CREATIVE

Every client wants their wedding to 
be unique and special. This makes 
wedding planning a great way to 
express your creativity. You’ll help your 
clients choose themes, décor, color 
schemes, cake designs, and maybe 
even how to accessorize the dress. 
Having a creative nature and an eye for 
style is an asset for a wedding planner. 

CONFIDENT

If you’re going to lead the process of 
planning an entire wedding, you’ll need 
to believe in your ability to actually do 
it! Successful wedding planners have a 
healthy level of self confidence without 
being arrogant. You’re the expert, so 
be firm in your abilities. 
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WHAT DO WEDDING PLANNERS DO?
A wedding planner is kind of like the clients’ guide through the process of organizing their wedding. 
In the end, it’s the clients’ day and it should look, feel, and run the way they choose. Your job is to 
walk them through the steps of coordinating the wedding and getting to the altar on the big day.  

Even though you’re guiding your clients through the planning process, you’ll complete most of the 
tasks yourself. You’re the expert, and you’ve taken on the responsibility of organizing the details. 
Your clients, however, should be consulted regularly and will have the final word on most matters. 
While they organize their families and friends, you and the vendors you contract will coordinate food, 
beverages, flowers, linens, furniture, venues, entertainment, and innumerable other details. You’ll 
make lists, file information, keep track of dates, and solve problems along the way. Once everything 
is in place, you’ll prepare to give the clients your support on their big day, making sure nothing goes 
wrong and fixing things that do. Your basic duty will be to plan, but your role will really be multifaceted. 
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WHERE DO WEDDING PLANNERS WORK?
The wedding planning industry is diverse and there are many different types of professionals in it. The more experience you gain as a planner, the more directions you 
can steer your career in. Wedding planners can work: 

• In teams or partnerships

• As assistants to other planners while they learn

• For wedding planning companies

• For travel agencies

• For hotels or large venues

• For themselves as freelance planners

• Independently as owners of their own businesses
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Statistically, the biggest influences over how much money wedding planners 
make are location and experience. As you gain experience within the industry, 
your salary will increase. You’ll also likely earn more annually if you live in a big 
city with a very large population than you will if you live in a very small town with 
a very small client base. 

To put it simply: now is a great time to take the leap into 
the wedding planning business! 

THE WEDDING PLANNING INDUSTRY
Before venturing into any new career, most people look into the state of the industry. 

• Is this a good business to get into? 

• Do the people already working in this area have stable employment and 
make good money? 

• Is the industry itself successful enough that it will still be safe to work in 
years from now? 

Asking yourself questions like these before you take the steps to become a 
wedding planner is a smart move, and we think you’ll be happy when you learn 
the answers. 

A POSITIVE OUTLOOK

Wedding and event planning is currently a growing industry, and the people 
working in it are establishing profitable careers.  Across the globe, the wedding 
planning industry is experiencing faster than normal economic growth. The 
demand for professional planning services in the US, UK, Canada, and Australia is 
increasing and so is the availability of jobs in the industry. The more the industry 
thrives worldwide, the more opportunity there is for new wedding planners to get 
started, make a good living, and advance in their professional careers. 

• According to the US Department of Labor and the Government of Canada Job 
Bank, North American planners can expect to earn an average of $22-23 per 
hour or approximately $45,000 per year. 

• MyFuture, and Australian job outlook resource, reports that Australian 
planners make around $52,676 annually. 

• UK’s National Career Service suggests that entry level planners may start at 
salaries of £17,000 to £21,000 but these salaries will increase within a few 
years of experience to a rate between £25,000 and £40,000 *The salaries listed are accurate according to the stated sources as of July 2015
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CERTIFICATION AND REQUIREMENTS
In most countries, states, and provinces, all you need to build a career as a 
wedding planner is training and experience. The rest is up to you and your skills. 
In this scenario, your best plan of action is to complete a quality program that will 
give you professional training. 

In some places, however, the local licensing board regulates who can practice 
within the industry. In these places, you should research the board’s requirements 
in case they influence the type of program or school that you’re expected to 
attend. You should also investigate whether or not the board requires planners 
to become licensed. 

EDUCATION

In places where your choices for training as a wedding planner are regulated by 
the board, you will choose from the programs that meet those requirements. In 
other areas, however, you are free to train in whichever program you feel is the best 
fit for you. Consider schools whose certifications are recognized internationally 
and whose programs enable you to study on the terms that work best for you. 
Factor things like affordability and length of program into your decision so you 
can assess your finances and think about when you’ll be able to get your career 
off the ground. 

LOCAL REGULATIONS

Different states and provinces across the world have different licensing 
requirements for the wedding planning industry. In most places, the industry 
isn’t regulated, so you don’t need a license to become a wedding planner in that 
area. Your ability to get started in the industry will depend on the quality of your 
training and how hard you’re willing to work. 

In some places, planners must acquire a state license before they begin working 
professionally, especially if they want to operate their own businesses. Depending 
on where you live and work, there are a number of ways that states grant licenses. 
You might be asked to write a theoretical exam, or you might find a list of training 
programs that the licensing board requires you to complete. In most places, 
however, you’re permitted to work as a planner as long as you have proof of 
quality training to back up your skills. 

Be proactive about researching the licensing regulations in your area. If you 
already know what’s required of you before you take the steps to become a 
wedding planner, you can tailor the process to the area you want to work in. This 
way, there won’t be any surprises when you come to the end of your training and 
want to start working professionally. 
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THE TYPICAL CAREER PATH
Wedding planning is unregulated in most areas, so there’s no “right” way to get 
started as a professional. Usually, how you start out is based on the quality of your 
training, your level of practical experience, and the state of the industry in your area. 

If you live in a big city with lots of experienced competition, you might start out 
feeling like the “low man on the totem pole”. Don’t be discouraged about this! 
Build a name for yourself that clients can respect, and back that name up with 
good service. If you live in a small town where you’re one of very few wedding 
planners, you might have more space in the industry to start working, but people 
might have bigger expectations of you because the market is smaller. You’ll have 
to balance meeting their expectations with knowing your own limitations. 

STARTING OUT (YEARS 1-2)

Entering the industry can be 
intimidating, but there are plenty of 
opportunities for you to gain useful 
experience while you get on your feet. 
One of the best ways to introduce 
yourself to the professional world is 
to network with more experienced 
wedding planners to find one who 
will hire you as a planning assistant. 
Working as an assistant or completing 
an apprenticeship gives you relevant, 
hands-on experience and lets you 
navigate your way through your first 
taste of the professional world with 
some guidance and support. 

Working as an assistant isn’t 
necessarily a requirement if you 
are confident in your training and 
eager to get started on building your 
own client base. Many new wedding 
planners get their start working as 
part of a planning company or agency. 

Whether you’re coming straight from 
your graduation or transitioning 
from assistant to primary planner, 
working with a company is a good 
way to build your resume and make 
a name for yourself. While you do 
that, you’ll have a support system in 
the form of superiors and colleagues 
within the company. Some wedding 
planners love working as part of a 
planning team and choose to advance 
within that business as their career 
progresses, rather than branching out 
on their own. Other planners gather 
experience and skill from their time 
working in a team and then make the 
choice to work independently.   

Of course, if you’re dedicated, confident 
in your abilities and have a strong 
portfolio as a result of your training, 
you can also jump right into starting 
your own wedding planning company! 
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BRANCHING OUT (YEARS 3-5)

Just as there are options for how to start your career, there are several options 
for advancing it as well. 

If you’re already working as part of a larger wedding planning company, you’ll 
need to decide whether you want to leave that company to start your own 
wedding planning business, or try to work your way up that company to becoming 
a partner in the business.

If you decide to start your own business (even a part-time freelance business), 
you’ll need to do some legwork to get the company off the ground.  Everything 
from choosing a company name to building your website to marketing and payroll 
will be your responsibility as a business owner.  If this sounds overwhelming, 
consider a partnership with another planner. If you start a business with a partner, 
at least you can share the workload.

Note: Not all wedding planning certification programs will 
offer business training.  If your goal is to one day start your 

own business, make sure you get that training early on!

Wedding planners who become business owners increase their level of 
responsibility, but they also increase their potential for profit and success.  

REACHING OUT (YEARS 5-7)

Starting your own business doesn’t have to be the last goal you set yourself in 
your wedding planning career. The more experienced you become, the more 
resources and knowledge you have to help build and maintain your industry. Part 
of supporting the industry is helping beginner wedding planners in the same way 
more experienced planners helped you when you first started. If your business 
is on its feet and running smoothly, consider whether you can afford to take on 
assistants or employees. 

Building a team transforms the scope of your business and takes it to the next 
level in terms of profit. Your business will have been built upon what you learned 
as an employee elsewhere, so you’ll have the opportunity to avoid the mistakes of 
others and maximize on the business, marketing, and interpersonal tactics that 
you think are best. Successful small businesses like yours also boost the local 
economy and create jobs. Many clients will like the idea of having their wedding 
planned by professionals from a local business, particularly one owned by a 
planner with experience in several different aspects of the industry. The more 
your business expands, the bigger a clientele your company can serve, leading to 
a greater profit than a business made of just you and a partner.  
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BECOMING THE EXPERT (YEARS 7+)

As your career continues to grow and you start to make a name for yourself, 
you’ll start being known as an authority in the industry.  You’ll have a reputable 
business with reputable employees supporting you, and an excellent customer 
satisfaction track record.

When this happens, you’ll probably reduce the amount of weddings you plan 
yourself, but the ones you DO plan will become more high-profile, either working 
with larger budgets or with celebrity clients.  The rest of your time will be spent 
on different initiatives to help boost your business.

You’ll also be in a position where you can focus your time on styled photo shoots 
to be featured in magazines, market yourself to celebrity-level clients, and truly 
become a trend-setter.  Though this takes a lifetime commitment and a lot of 
hard work, once you get to this point in your career, the sky’s the limit!

YOUR SKILL SET
Wedding planners never stop learning and growing. No matter how long you’ve been 
in the industry or how much experience you’ve gathered, there are always new things 
for you to learn and new ways for you to take your career to the next level. 

PERFECTING YOUR SKILLS

Once you’ve gained enough experience to develop confidence in your planning 
skills, you might consider choosing a specialization. Wedding planners who want 
to specialize focus primarily on a specific type of wedding. 

Market your services so clients know where your concentration lies. This will help 
to establish you as an expert in the field. While there’s nothing wrong with being 
a diverse planner who takes on all types of contracts, clients who know precisely 
what they want might consider an expert in that type of wedding more seriously. 

Depending on the size of your local industry or the strength of your client base, 
refining your knowledge and focusing your skills on a particular type of wedding 
can construct you as the leading authority in that area. The idea isn’t to limit your 
skills, but rather to focus them.  
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EXPANDING YOUR SKILLS

Not every wedding planner wants to specialize in one particular thing. If you find 
that you enjoy being involved in all different types of weddings, then perhaps 
expanding your skill set is the best plan for you. Some planners like to make 
money in alternative ways on top of the regular wedding planning process. 

The first way to expand your skills is to learn how to plan weddings that vary from 
your typical ceremony and reception. Perhaps you’ve been considering whether 
or not destination wedding planning might be a good idea. Maybe you’ve been 
thinking about how much you’d enjoy planning luxury weddings in addition to 
what you’re already experienced in. Expanding your skills in this way doesn’t have 
to halt your career. 

If you’re content with the kinds of weddings you’re already planning, there are 
still ways for you to expand your skills and make additional income. Instead of 
branching into other types of weddings, why not expand into other wedding-
related events? Chances are good that your clients want to celebrate their big 
day outside of just their ceremony and reception. People also throw engagement 
parties, bridal showers, bachelor and bachelorette parties, and sometimes even 
multiple receptions and ceremonies, depending on the size and location of their 
families. You might offer your services for these associated events, as well as the 
central ceremony and reception. 

Another way to generate extra revenue as a wedding planner is to rent or sell 
certain products. Once you’re experienced enough, and if you can afford it, you 
might build an inventory of wedding-related retail items like invitations, rental 
furniture, and event décor. When clients approach you to plan their wedding, you 
can offer them a whole range of other services as well. Clients often enjoy the 
idea of being able to take care of many things in one place, so they’ll love that you 
can also help them fully decorate and furnish. The money for these things, which 
would have gone to a separate vendor, will be paid to you instead. 

Finally, you could expand your skills by running wedding planning workshops 
or seminars to help brides who are just beginning their own wedding planning 
processes. Brides who are hesitant to actually hire a planner might still be seeking 
help, and you can give them tips and tricks for planning their own weddings. You 
can also use the session to highlight the benefits of working with a planner, which 
might convince some people that your services are necessary and attract new 
clients. Maybe those brides didn’t realize that professional wedding planning is 
so helpful, or that it can be affordable? Running workshops is an opportunity to 
make additional income and share your passion with other people.    
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DIVERSIFYING YOUR SKILLS

Some wedding planners choose to really change things up once they’re 
comfortable in their level of experience. Why not consider trying another type 
of event planning all together? You’ve already got relevant skills, knowledge, and 
experience from planning weddings. Diversifying your skill set so that your services 
include birthday parties, anniversary parties, baby showers, Christmas parties, or 
corporate events widens the range of services you can offer to clients. Planning 
other types of events might also give you an alternative revenue stream during 
your off season. In the cold months when people are less likely to get married, 
perhaps you can organize some Christmas, New Year’s Eve, and Valentine’s Day 
parties instead? 

If you decide to begin planning other types of events, you might consider whether 
or not you need additional training. This can certainly be a good idea if you feel 
it will build your confidence and give you the tools you need to branch out. You 
should, however, consider your current skill set and the level of success you’ve 
already had in the industry. What kind of training program might be best for you? 
Keep in mind that the goal is to further your career, not put it on hold. 

NETWORKING IN THE INDUSTRY
Networking is a skill that you’ll never stop using, no matter how long you work in 
the industry. Connecting with other professionals and interacting with potential 
clients will always be beneficial, even when you’re very experienced. Networking 
can help you build your brand, market your services, and attract new clients, just 
to name a few things! 
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YOUR LOCAL AREA

Sometimes networking is very simple. As a wedding planner, you’ll be at weddings 
and wedding-related events all the time. You might also attend them in your 
personal life. It’s not a good idea to use these personal celebrations as an obvious 
advertising opportunity, as this can be disrespectful. 

Social gatherings, however, present great chances to network, especially if they’re 
directly related to what you do. You might attend an event and find yourself 
connecting with potential clients, other wedding or event planners, or even 
possible vendors. If you’re at a cousin’s wedding and the food is amazing, let the 
caterer know. Maybe you can trade information and work together in the future? 

CONVENTIONS AND WORKSHOPS

One of the best ways to network face to face with wedding planners and 
vendors from other areas is to attend conventions and workshops. Large, annual 
conventions are particularly useful for this because professionals will travel from 
surrounding areas to attend. In fact, some conventions are so large that they 
attract attendees from all over the world. Networking with these planners can 
teach you about techniques and resources that you didn’t know were options. 
Conventions are a huge opportunity for learning from and contributing to your 
own industry. 
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ONLINE

Internet resources are some of the easiest tools for networking with potential 
clients, and also with other planning professionals outside your local area. 

Social networks like Facebook, Twitter, and Instagram can attract clients and allow 
them to interact with you without feeling like they’ve committed to doing business 
before they’re ready. Forums, blogs, and networking groups for event planners 
allow you to get advice from other planners, help them in return, and even get 
new ideas. Tools like Pinterest and Tumblr let you keep track of trends to see 
where your clients might be forming their expectations from. Even the websites 
and social networking accounts of potential vendors are useful to you. You can 
browse their products and services and ask questions quickly and without making 
a commitment until you’ve narrowed your choices down. 

Internet interaction shouldn’t replace the face to face networking you do with 
your clients, vendors, and fellow planners. You should, however, know the 
different online tools that are available to you and test out how they might be 
useful throughout your planning process. It also looks good to clients if you’re well 
versed in the trendiest new websites, blogs, apps, and forms of communication. 
You’ll appear very modern and well informed. 

COLLABORATIONS

You can build on connections you’ve already made by arranging projects like 
styled shoots with fellow professionals from different areas of expertise. You 
might team up with a photographer, a venue, a wedding dress designer, a model, 
and a hair and makeup artist to do a photo shoot that showcases your unique 
planning skills and style. Each professional can volunteer their services in order to 
create photos that illustrate their skills beautifully. Everyone will be able to benefit 
from the shoot because you’ll each be able to use those photos in your portfolio 
for marketing. You might also submit the pictures as a team to resources like 
reputable blogs or magazines for publishing. Collaborations like this highlight the 
outcome of good networking. 
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CHALLENGES AND ROADBLOCKS
Every industry presents professionals with challenges. Learning about these 
before you begin taking steps down a career path can help you make an informed 
decision. Do the pros outweigh the cons? Are the roadblocks things that you’d 
be willing to overcome to work in an industry that you’re passionate about? Think 
about how you’d handle the challenges that come your way as a wedding planner. 

THE OFF SEASON

The idea of an “off season” or a 
“slow season” can be daunting when 
you’re first starting out. For wedding 
planners, the off season is most 
often in the colder months. For 
example, planners in North America 
might experience less business from 
December to February when the 
weather is very cold than they would 
in the summer. Planners in countries 
that have rainy seasons experience a 
similar challenge.

When you’re first starting out, or if 
wedding planning is your only source 
of income, you might consider working 
another job during the off season. In 
fact, if contracts start to slow down early 
in the fall, you should plan for seasonal 

work just to be safe. As you gain 
experience and can better anticipate 
when and how much your season will 
slow down, you might consider using 
that time to further your training, attend 
conferences or, if you’ve planned and 
saved very well, achieving personal 
goals unrelated to work. 

The idea of having an off season 
shouldn’t stop you from becoming a 
wedding planner. You already know 
that it’s a reality of the job and you can 
prepare yourself for it throughout your 
training. Think about ways that you can 
make productive use of that time or, if it 
reassures you, start a savings account 
in anticipation of your first few off 
seasons in the professional industry. 
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LULLS IN THE MARKET

Not every year will be as profitable 
as the last one. The number of 
weddings that take place in your area 
can be affected by many things. For 
example, if you live in a very small 
town, less people might get married 
some years than others depending 
on the generational gaps in the area. 
On the other hand, busy periods 
can be overwhelming in terms of 
time management and organization, 
but they’re ideal financially and give 
you the opportunity to build your 
reputation. 

It’s not often that the wedding 
planning business slows down for long 
periods of time, but factors like a poor 
economy can certainly be influential. 

KEEPING UP WITH TRENDS

Society as a whole pays attention to 
how certain styles trend in and out of 
fashion over time, and there are many 
industries that have to keep up with 
the latest trends. Wedding planning is 
no exception. Keeping track of what 
people are “into” can be a positive 
thing. Trends keep things current and 
new, making your job more exciting 
because things are always changing. 
Trends can also be a challenge to keep 
up with. Subtle details change rapidly 
and you’ll have to pay close attention 
to other events, trend setters in the 
market (ex. celebrities and celebrity 
wedding planners), and materials like 
event blogs and magazines. 

When people make less money, they’re 
less willing to spend on services that 
they might normally use. This causes 
a shortage of clients, which increases 
competition. Industries that depend 
on client demand, like wedding 
planning does, will always experience 
waves in business. 

Luckily, you’re interested in an industry 
that never dies out completely. 
People are always being married, 
and they are always in need of help 
with the overwhelming experience 
of coordinating a wedding. You 
also already know that the wedding 
planning industry is currently doing 
better than it ever has before, and 
that success is expected to continue. 

You’re a professional, so your clients 
will expect you to know exactly what’s 
in style. They will rely on you to help 
them plan a wedding that is current 
and stylish. At the same time, you 
should know when to draw the line 
between stylish and too “trendy”. You 
don’t want the reception to look like 
every other wedding that year, or 
even worse, to look tacky. Many clients 
prefer that at least their ceremony 
maintains some of the classic or 
traditional wedding elements. It will 
be your responsibility to find a good 
balance between “trendy” and “stylish”, 
a term that your clients will probably 
be more comfortable with. 
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WORKING WITH DIFFICULT CLIENTS

Any career involving clients or customers can be difficult at times. You’re helping 
your clients with a very positive experience, so the good will outweigh the bad. 
Even so, weddings can be very stressful for both you and the client. There are 
countless choices to make and details to organize and the clients will be dealing 
with the demands of their families and friends through the entire process. It’s 
understandable that some clients will experience stress or frustration. 

You might also encounter clients who are simply high maintenance. Because 
weddings can be stressful, some clients are reluctant to let you take control even 
though that’s why they hired you. You’ll have to be very patient if your clients are 
insistent that they know best, if they are unwilling to take your advice, or if they 
are poor at communicating. You are a professional, so it’s your responsibility to 
cooperate with them the best you can. Remember that they’re paying you!

Sometimes difficult clients are just worried or feel like they aren’t being heard. Take 
their concerns into consideration and do your best to reassure them. Remind 
them that you are a professional and that you need to get things done to help 
them. You want to be firm without being rude. You are in a working relationship 
with the client, so you should remain respectful at all times, and they should do 
the same for you. Do your best to communicate to the clients that you have their 
best interests at heart. 

BALANCING BUDGETS AND CLIENT EXPECTATIONS

Staying within your client’s budget can be challenging when you want to give 
them the best wedding day ever. This can be even more difficult if the budget is 
very small. Possibly the most difficult scenario is working with clients who have 
a small budget but very high expectations or expensive tastes. As the planner, 
you are primarily responsible for determining where and how the money will be 
allotted, consulting them and communicating with them as you plan. This means 
that you’re also responsible for walking the client through where expenditures 
are coming from and which things you need to save funds for. 

The best way to balance budgets and expectations is to communicate very clearly 
with your clients about it all the way through your planning process. Let them 
know exactly which things they’ll need to save a portion of their funds for, and 
where they can afford to splurge a little. Keeping them informed might help them 
adjust their expectations before you have to sit them down to discuss whether 
they can afford a custom horse drawn carriage if they also want to invite 500 
people. You want to give your clients their dream wedding, but not by putting 
them into a debt that they didn’t anticipate. 
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REASONS TO BECOME A WEDDING PLANNER
Don’t let the idea of a career with a few challenges discourage you from taking the 
steps to become a wedding planner. If you’re dedicated and passionate about what 
you do, there are many more positive aspects to the career than negative ones. 

• You’re joining a thriving industry. 

• You’ll have a regular creative outlet.

• You’ll enjoy social interaction with each contract you take.

• It’s very rewarding to be a part of such a happy event.

• You’ll have plenty of options for career development and salary growth.

• There are different types of wedding planning to suit your interests.

• There is potential for you to set your own hours and rate of pay.

• You’ll be presented with business opportunities.

• There is potential for a good salary and a profitable career.

• No two contracts will ever be the same, so things will stay exciting.

• You’ll help others and make true connections with people.

If you’re resourceful and proactive, aspects of wedding planning that might seem 
like drawbacks can actually be viewed as benefits. For example, think about the 
options you have for dealing with the off season. If you use that time efficiently, the 
scary prospect of slow business becomes an opportunity to reach goals of your 
choice. Wedding planning offers you a career full of options and puts you in control!
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ABOUT QC EVENT SCHOOL
Do you want to learn more about what it takes to become a wedding planner, 
and how much potential this career offers you? Check out QC Event School and 
consider our distance learning format. Here’s how QC can help you reach your goal! 

You can study from home on your own time. You can also work at your own 
pace because you have up to three years to complete any of our courses. 

We’ll send you course texts to read, instructional videos to watch, and hands-
on assignments that will prepare you for the professional industry.

You’ll be assigned an expert tutor, who is also currently working in the 
wedding planning industry, and will evaluate your assignments and provide 
you with helpful feedback. 

You’ll have access to high quality support from our Student Support team. 
They’ll be ready to answer any questions you might have as you study. 

You’ll become part of an international community of event planners 
interacting on the school’s discussion forum and social media. You’ll 
also have continued access to QC’s online Student Center for continuing 
education materials even when you finish your course. 

You’ll graduate with a certification and professional designation that is 
recognized worldwide. 

Click here to learn more about QC Event School Click here to connect with us on Facebook 
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